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 News 
 Featured Media  
 Blog Quote  
 Job Listings 
 Content Partners 

 

Featured Media     

Radio Show 
Crafting the Tools for 
Success: What Do Retail 
Employees Need to Deliver a 
Positive Customer 
Experience? 

Webcasts 
Digital Marketing Staffing 
Trends: Save millions of 
dollars by bringing your 
department in-house. 

Marketing in a Web 2.0 
World 

 
 
 Advertisement 

 

  

Quote of the Week 

"The ultimate measure of a man is not where he stands in moments of comfort and convenience, but 
where he stands at times of challenge and controversy." 

- Martin Luther King Jr.

 

 Advertisement 

 

 

      News 

Marketing Research 

MarketPro, the Nations Leading Executive Search Firm for 
Marketing Executives Weighs in with DM NEWS Magazine: 
International Experience as a Marketing Professional is 
Imperative to Career Success 

2009-01-17 02:26:20 PRWeb 

Can a recession reshape MRM, marketing habits? 

2009-01-17 07:06:56 SearchCRM.com 

Nearly Half a Billion Mobile Financial Services Customers in 2013, 
Says ABI Research  

2009-01-17 11:38:02 TechWhack 

Research and Markets: Four Key Challenges to Face Social 
Computing in 2009 

2009-01-17 02:29:10 Consumer Electronics Net 
 

CRM and Direct Marketing 

Blue Cross cutting up to 1,000 jobs, seeking major rate increases 

2009-01-17 11:19:13 Business Review 

Direct Marketing Association (DMA) Releases Ã¢Â€ÂœFuture of 
Direct MarketingÃ¢Â€Â     Report 

2009-01-17 10:55:53 Pitney Bowes' PostInsight 

Obama vs. Madoff: Charity, Change and Crisis at the Dawn of a 
New Era 
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Blog Quote 

“Are you taking 
advantage of the 
marketing phenom 
that is Obama? Maybe 
throwing an office 
party with Obama 
cupcakes? Tell us 
about it!” 

-Marketing News 

Blog

 

 Advertisement 

 

   Perk Partners 

The AMA is pleased to offer 
our members special 
savings and opportunities 
through our Perks Partners 

2009-01-17 03:42:27 Huffington Post 
 

Not-for-Profit Marketing 

Advocacy group sues Coca-Cola over VitaminWater  

2009-01-17 07:34:00 The Pottstown Mercury 

CEO and CFO resign as Southwest Autism Research & Resource 
Center restructures 

2009-01-17 14:59:31 Charlotte Business Journal 

HandsOn Network to Engage Volunteers in 1 Million Service 
Projects 

2009-01-17 05:46:49 Sustainable Business 
 

Branding 

Car Brand Perceptions Survey  

2009-01-17 04:02:33 MSN Autos 

Wal-Mart Named Most Valuable U.S. Retail Brand 

2009-01-17 06:09:53 Display & Design Ideas 

Kellogg Company Recalls Brands Which Contain Peanut Butter 

2009-01-17 06:27:47 Medical News Today 
 

B-to-B Marketing 

Building a B2B Purchase Experience Model in a Recession 

2009-01-16 02:26:57 CRM Guru 

B2b firms not making the most of research  

2009-01-16 18:58:45 Research Magazine 

Which sectors will provide the best B2B opportunities in 2009? 

2009-01-13 10:07:40 Smart Company 

Escape the New Year's Marketing Hangover 

2009-01-16 04:46:54 EMedia Wire 

Microsoft Drafts Execs for B2B Campaign 

2009-01-13 22:46:46 Brandweek 

In 2009, $0.88 of Every M&A Dollar Goes to Tech, Digital, 
Interactive Marketing  

2009-01-13 21:25:01 MarketingVOX 
 

Advertising 

Online advertisers team up on privacy principles 

2009-01-17 03:55:26 The Register 

Older models in advertisements how effective are they?  

2009-01-17 05:28:42 TheStar.com.my 

Morality in Media President Calls Upon the American Association 
of Retired People (AARP) to Stop Promoting bettersex.com 
Products 

2009-01-17 01:32:05 Christian News Wire 
 

Media 

Financial Firms Turn to Social Media to Attract New Gen X, Y 
Clients 

2009-01-17 13:11:22 Finance Tech Online 
 

 

 

      Featured Content 

Content Partner Features Featured AMA Publication Content 

Socialtext 
-Collaboration Across a Distributed Marketing 
Force 

Journal of Marketing Research 
-The Importance of a General Measure of Brand 
Engagement on Market Behavior: Development 
and Validation of a Scale 
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program. 

PR Newswire Toolkit  
Liberty Mutual 
Avis 
NEBCO 

 

Content Partners    

Aberdeen Group 
Copernicus 
GfK 
Inside CRM 
ISBM 
Maritz 
MarketingNPV 
McKinsey Quarterly 
MSI 
Platt Retail Institute 
POPAI 
PR Newswire 
QRCA 
Society for New 
Communications Research 
WOMMA 

 

Aberdeen 
-Software Firms Deploy IT Tools to Engage 
Customers as Co-Developers 

Journal of International Marketing 
-A Cultural Approach to Branding in the Global 
Marketplace 

MSI 
-How Firms Trade off Value Creation in Financial 
and Product Markets 

Marketing News 
-Be Brave, B-to-B Marketers 
-Making Sense of Online Campaign Results 

Aquent IT 
-AMA Marketing & Technology Interview Series: 
Lagasse Inc. 

Dictionary Term 
-Quality Score 

InsideCRM 
-5 Tools to Help Discover New Customers in a 
Down Economy 

  

 

 

 Advertisement 

 

 

      Job Listings 

D.C. 
-Director, Marketing and Business Development 

Virginia 
-Internet Marketing Director 

Massachusetts 
-Market Research Manager 

Washington 
-Marketing Communications Manager 

North Carolina 
-Production Director 

Australia 
-Senior Research Director/Account Director 

Pennsylvania 
-Director of Marketing 

Kenya 
-Director of Communications 

 more jobs
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