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 News 
 Featured Media  
 Blog Quote  
 Job Listings 
 Content Partners 

 

Featured Media     

Marketing Mix Decisions: 
New Perspectives and 
Practices  
Radio Show: June 25 

Leveraging the Value of 
Email Marketing During a 
Recession  
Free Webcast: June 26  

Business Gain from How 
You Retain  
Free Webcast: July 9  

 

 Advertisement 

 

  

Quote of the Week 

"No man has a good enough memory to make a successful liar." 

- Abraham Lincoln

 

Advertisement 

 

 

      News 

Marketing Research 

'Brain fitness' market booming with aging Boomers 

Jun 18, 2008 Grand Junction Daily Sentinel 

Lance Armstrong Foundation and Demand Media Launch 

LIVESTRONG.COM 

Jun 18, 2008 Yahoo! Canada 

The indulgence trend has widened, in line with changing consumer 
demands, to encompass premium, gourmet, 

Jun 18, 2008 PR inside 
 

B2B Marketing 

B-to-b creative moving beyond "stodgy' image 

Jun 16, 2008 BToBOnline 

According to In-Stat, Strong Demand Across All Business Sizes 

and Verticals Will Prompt US Business SaaS Revenue to Double by 
2012  

Jun 18, 2008 Calibre Macro World 

'Green' Perceptions Revealed by Global IT Buyers: Some Brands 
Shine More, Some Countries Care More and Most Buyers Need 

More ConvincingPaying for Green Preference (Graphic: Business 

Wire)Perceived Green ''Leaders'' and '&#... 

Jun 18, 2008 Consumer Electronics Net 
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Blog Quote 

Â“Redmond, Wash.-
based Microsoft Corp. 
is getting help from 
start-up YuMe Inc., 
which specializes in 
serving 
advertisements to 
online videos, as it 
tries new ways to gain 
a larger slice of the 
online ad market." 

- Marketing News

 Advertisement 

 

 

AMA  
Content Partners 

Aberdeen Group 
GfK 
ISBM 

Not-for-Profit Marketing 

Is Hyde Park the New Cambridge (for Mocking Liberal 

Academics)?  

Jun 15, 2008 Inside Higher Ed 

Convio CEO Gene Austin explains why and how Convio is bringing 
the power of the Internet to the nonprofit constituent relationship 

management (CRM) market, and everything it represents: Open 
platforms 

Jun 18, 2008 Street Insider 

American Philanthropy Has Seen Better Days  

Jun 18, 2008 KVBC 

Study: Solar energy cost will hit parity by 2015 

Jun 18, 2008 The Business Journal Phoenix 
 

Internet Marketing 

Can the Internet produce its ad magic on TV? 

Jun 18, 2008 McClatchy Tribune Business News 

Report: Economy Will Likely Avoid Recesion 

Jun 18, 2008 KDZA 

We all go out of our way to find a cheap gas station and clip 
coupons to shave pennies off grocery bills. But when it comes to 

big stuff like furniture and flat-screen TVs, most of us pay 

whatever the price tag says, according to ShopSmart, the shopp  

Jun 18, 2008 Lawrence Journal-World 
 

Consumer Packaged Goods 

US, China agree to launch investment negotiations 

Jun 19, 2008 San Luis Obispo.com 

AMA takes no action on tobacco bill challenge 

Jun 18, 2008 AP via Orange County Register 

Feeding Fido no walk in the park 

Jun 18, 2008 Pittsburgh Post-Gazette 
 

Advertising 

Nielsen data shows flat 1Q advertising spending 

Jun 18, 2008 KCBS 

Landmark IGA-Nielsen Study: 82% of Consumers React Positively 

to Receiving Contextual In-Game Ads During Game Play  

Jun 18, 2008 Develop 

Cracker Barrel's "Greatest Family Road Trip Game" offers diners 

the opportunity to win a grand Prize, including a New RV or one of 
more than 90,000 other prizes. COURTESY OF CRACKER BARREL 
STORES" /> 

Jun 17, 2008 Tennessean 

Google CEO talks of good, evil and monopoly fears  

Jun 15, 2008 Thanhnien 

Feeling thrifty, the thirsty reach for tap water  

Jun 18, 2008 Seacoast Online 
 

Public Relations 

PR's new frontier 

Jun 17, 2008 Marketing-interactive.com 
 

 

 

Nonprofit Marketing Conference: Washington, D.C. 

 Advertisement 
Every nonprofit has a story. As the organizationÂ’s marketing 
professional, itÂ’s your job to make sure itÂ’s being told Â– and truly 
engaging the audiences you need to reach. How are you doing? If 
youÂ’re like other nonprofit marketers, you would welcome an 
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Maritz 
Marketing NPV 
McKinsey 
PR Newswire 

 

opportunity to step back from every-day demands and focus on your 
organizationÂ’s biggest asset Â– its story.  

  

Find Out More  

 

      Job Listings 

-Director, Consumer Psychology 
-Senior Business Marketing Manager 

Michigan 
-Marketing Research Analyst 

California 
-Senior Director of Nutrition Marketing 
-Senior Manager\Director of Relationship 
Marketing 

Nebraska 
-Corporate Partnerships Manager 

Connecticut 
-Direct Marketing Manager 
-Marketing/CCEI Instructor/Asst Prof in 
Residence 

North Carolina 
-Client Service Lead 

D.C. 
-Chief Marketing Officer 
-Vice President of Marketing and New Market 
Develop 

Ohio 
-Marketing Director 
-Marketing Manager - Capability Development 
-New Vertical Senior Marketing Manager 

Florida 
-Director, Consumer Psychology 

Oregon 
-Book Sales & Marketing Manager 

Illinois 
-Marketing Product/Brand Manager 
-MARKETING RESEARCH ANALYST 
-Marketing Research Analyst - Chicago Office 
-Senior Marketing Manager 

Texas 
-Director of Marketing and Sales 

Iowa 
-Senior Marketing Communications 
Representative 

Virginia 
-Direct Response Account Manager, SQN 
-Vice President, Marketing 

Maryland 
-Senior Advertising Coordinator 

Ontario 
-Assistant, Associate, Full Professor 

 more jobs
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